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CREATIVE DIRECTOR: MARQUI LABELLE

LUXURY CINEMATIC HOTEL COLLABORATION PROPOSAL

BE BOLD. BE LUXE. BE GLAM.

www.TymelessGlamCo.com
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Tymeless Glam & Co. is a luxury editorial beauty and
photography brand created to help women rediscover themselves

as works of art through confidence-driven hair artistry, cinematic
portraiture, and lifestyle visual storytelling.

This is not just a beauty brand.
This is a confidence experience.

o o
Mission
To empower women to embrace their most confident,

luxurious, and authentic selves through timeless beauty,
editorial artistry, and cinematic storytelling.
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FOUNDER

MarOui

LLaBelle

An international photographer and creative director with over 6
years of experience in editorial and cinematic storytelling.
Originally from the San Francisco Area and now based in Jeddah, my
work blends luxury aesthetics, emotion, and storytelling inspired by

my passions for visual arts.

Beginning my journey as a model at age 11, I developed a deep
understanding of visual expression before I then transitioned behind
the lens to focus on capturing confidence and emotion through
editorial portraiture. My goal is to create luxury imagery that
empowers people to feel bold, elevated, and authentically

themselves.
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Target Audience

Our content is designed to resonate with modern women, travelers, fashion-forward audiences, and aspirational

consumers who actively engage with lifestyle, hospitality, and editorial-inspired content online.

WOMEN AGE GROUPS: GEOGRAPHIC REACH:

2555 INTERNATIONAL

SEEKING PREMIUM LUXURY
EXPERIENCES TRAVELERS
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Collaborative Vision

Tymeless Glam & Co. aims to create cinematic editorial campaigns that capture the
atmosphere, elegance, and emotional experience of your property through luxury
storytelling and visually immersive content.

Through a combination of photography and cinematic short-form video, the collaboration
will feature curated lifestyle moments, influencer-driven visuals, and editorial-style
imagery designed to elevate the perception of the guest experience and inspire aspirational
engagement online.

Content will naturally highlight:
e architecture & interiors
e Juxury suites & lounges
e dining & hospitality experiences
e branded environmental details
e emotionally engaging guest moments
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Deliverables

What to expect from this collaboration

15-25 EDITED
PHOTOS

3 CINEMATIC REELS

BTS FOOTAGE
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Usage Rights:

ALLOWED —
* ./ reposting Bt
e . social media use
e . website use

RESTRICTED ST e L 0 | S
e  paid ads b e o B W ik e
e  Almanipulation |
e  excessive editing
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TYMELESS GLAM & CO,

Thank you

+966553916640 | TYMELESSGLAMCO@GMAIL.COM
WWW.TYMELESSGLAMCO.COM
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